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Focus on Finances
In a nonprofit world that is obsessed with
“performance metrics,” “results,” and “program
evaluations,” that focus on finances can seem
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Scrutiny Pays Off
Whatever weaknesses critics see in his
approach, Mr. Borochoff’s single-mindedness
has helped him detect things that others don’t.
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Just last month, CNN aired a report featuring
Mr. Borochoff that accused the Disabled Veterans National Foundation of spending most of
the money it raises on outside fundraising and
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Charity Donors Help Watchdog Sniff Out Financial Waste and Abuse
Continued from front

The coverage prompted the Senate Finance Committee to investigate the
charity (which responded that as a new organization it needed to invest in
efforts to recruit donors).
Boys Town Lawsuit
Of course, not everyone appreciates Mr. Borochoff’s scrutiny. Some
charities that get F grades say Mr. Borochoff doesn’t understand their
business.
That includes Planet Aid, a group that collects donated clothing, sells it,
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and uses some of the proceeds for international-development programs.
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Watchdog Avoids Grant Seeking
to Preserve Independence

Fighting Nonprofit Abuses:
CharityWatch’s Top Triumphs
O

Charity fundraising after the terrorist attack (2001)

How CharityWatch responded: Daniel Borochoff, CharityWatch’s founder, was among the most vocal critics
of the American Red Cross following
the September 11 attacks, charging
that the Red Cross and other charities raised more money than they
needed to help victims of the attacks and their families and diverted
it to other programs.

DANIEL CIMA/AMERICAN RED CROSS

How charities and lawmakers responded: A House panel invited Mr.
Borochoff to testify at a hearing. Some charity leaders criticized him
for fueling a distrust of charities, but the Red Cross asked for his advice when it redesigned its fundraising practices.
O

Veterans charities (2007)

How CharityWatch responded: CharityWatch (then the American Institute of Philanthropy) issued a report
showing that many veterans charities spent only a small percentage of
money on charitable programs, while
directing big portions to direct mail
and overhead.
How lawmakers responded: The
House oversight committee conducted an investigation relying heavily on Mr. Borochoff’s research and invited him to testify at a hearing.
However, while lawmakers expressed outrage at the hearing, none
followed up with legislation or other action.
O

Central Asia Institute (2011)

How CharityWatch responded: Mr.
Borochoff appeared on an episode of
the television program “60 Minutes”
that raised serious questions about
the Central Asia Institute, a charity
that builds schools in Afghanistan and
Pakistan and was co-founded by Greg
Mortenson, co-author of the widely acclaimed book Three Cups of Tea. Mr.
Borochoff voiced concerns that Mr.
Mortenson was profiting improperly
from book royalties and speaker’s fees.
How regulators responded: Montana’s
attorney general investigated the accusations and in April ordered Mr. Mortenson to pay the charity $1-million.
O

Disabled Veterans National Foundation (2012)

How CharityWatch responded: Mr. Borochoff worked with CNN on
a story about the Disabled Veterans National Foundation, a charity
that has high fundraising costs and spends little of its money on programs for veterans.
How lawmakers responded: The Senate Finance Committee opened
an investigation asking the charity to provide information about the
money it pays to Quadriga Art, a direct-marketing firm, and its subsidiaries. It cited the group’s F grade from CharityWatch.
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